EPG Global ONE Website Audit Report

SAMPLE

Executive Report

Audit scope: Russian version of the homepage of an international hotel chain’s website

Audit date: October 5, 2026
Audit findings: 15 errors, including 5 major and 10 minor

CUSTOMER TRUST IN WEBSITE SCORE (CTWS)
for the audited page

60 out of 100

® Noticeable errors reduce trust in the website

After fixing 5 major errors 80 out of 100

ERROR SEVERITY

Severity Found

@ Critical 0
® Major 5
® Minor 10

We recommend fixing first

3 errors in the loyalty program description: customers may
misunderstand what they get

2 errors at the bottom of the page: a code string and a wrong letter
are visible to all visitors

Task lists for the editor and the developer are attached separately. The company name is hidden.

ERROR TYPES

Error type Major Minor
Translation distorts the meaning 2
Poor wording 1 10

Text not translated

Links and menus lead to the wrong place

Buttons and forms do not work

Incorrect contact details

Technical errors visible to visitors 2

Hard to submit a request

Total 5 10

0 means: checked, no errors found.

Expert Conclusion

The Russian version of the page was translated word for word from English. In the loyalty
program the meaning is distorted, and at the bottom of the page there are errors that all
visitors can see. We recommend fixing the five major errors first, then making the texts read
as natural Russian. Most fixes involve text only; two errors require technical work.

EPG Global ONE expert, native Russian speaker
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EPG Global ONE Website Audit Report SAMPLE

Where the Errors Were Found

Fragments of the homepage. The marker numbers match the numbers in the error list on the next page.

MARKED ON THE FRAGMENTS

PA3JIM4HBLIE NOKALINK 7 PA3NWYHBIE NOKALUMU PA3NINYHBLIE NOKALIUK . 1 M 6 « bl_
« »
NonyuuTte Cknaky 50% Ha 6 OTpoxHnTE Ha KypopTe co MnaHnpyiTe 3apaHee - 0 Mm?Haﬂ Permmpau,msq ( IT\O .I €
Bropoii Homep ckngkoii go 20% 3KOHOMbTE Gonblue registration”) instead of check-in via
the app
0 ® 2 «3apaboTtatb becnnatHble HOUN»

(“earn free nights”): word-for-word
translation

® 3 «CyTku» (“24-hour days”) instead of
«Houm» (“nights”) in the same block

[MpucoegnHAanTech

® 4 «Kaprta canta» (“Sitemap”): the first
TAPU®LI ANA

B YYACTHUKOEB letter is Latin
BECMNATHBIE HOYU NPOrPAMMbI
NIOANBHOCTH
Jkckno3vBHble Tapudbl, 6annsl gna ® 5 Acode string is visible to visitors

6 Capital letters following the English

" MOBWJIbHAA n
BECMNATHBIN WI-FI
MpucoepuHnToca PETMCTPALMA pattern

7 «PasnuuHblie nokauum» (“various
locations”): word-for-word
translation, sounds bureaucratic

O KoMnaHum Momouwb MporpamMma nosnbHOCTU WHdopmauus

Hawwm 6peHapl LleHTp nogaepxkm Yenosua nporpamMmmsl n

Kapbepa CeA3aTbCs € HAMU Mo akKayHT MonuTrka KOHPUAEHUMANBHOCTH
Mpecc-ueHTp M3MeHuTL BpoHupoBaHne CneuunantHble NPeanoXeHns Ycnoeus Ucnonb3oBaHua
MHBecTOpam YacTble Bonpochl HacTtpoiiku thannos cookie

© 2026 Bce npasa 3alwmeHbl. Pyccinii - Poccus

pmdBl,GB458D/\DVGCZF—J'EIJ\—QBTD—..,N/\|B

Sample report: the company name is hidden, and some data is not shown. Page 2



EPG Global ONE

Website Audit Report

SAMPLE

List of Errors Found

For each error: where it is located, what the website says now, what the error is, what it should be, and who fixes it. The sample shows some of the errors.

No. Error type

Where on the page

On the website now

What is wrong

What it should be Assigned to

® Major

1 Translation
distorts the
meaning

2 Translation
distorts the
meaning

3  Poor wording

4  Technical errors
visible to visitors

5  Technical errors
visible to visitors

® Minor

6  Poor wording

7  Poor wording

Loyalty program
block, bottom-right
icon

Loyalty program
block, top-left icon

Loyalty program
block, text under the
heading

Bottom of the page,
“Sitemap” link

Bottom of the page,
the very last line

“Special offers”
block, card 1

“Special offers”
block, all cards
(repeated 4 times)

Errors 8-15 are hidden in the sample

«MOBWUJIbHASA
PETUCTPALUNA»
(mobile registration)

«3APABOTATb
BECMJIATHbIE HO4YN»

(earn free nights)

«6annbl ana 6ecnaaTHbIX
CYTOK»
(points for free 24-hour days)

«KapTa caira»
(Sitemap)

«prod31,0B458DAD-...,N
A»

«Monyuute Cknpgky 50%
Ha Btopoi1t Homep»

(Get 50% Off The Second
Room)

«PA3JIMYHbIE
JTIOKALUUWN»
(various locations)

Sample report: the company name is hidden, and some data is not shown.

A customer may read this as registering on the website. It

actually means checking in to the hotel via the app (original:

“Mobile check-in”).

Word-for-word translation of “Earn free nights”. This
wording is unnatural in Russian: nights are not “earned”.

The same block also says «Houm» (nights). Visitors cannot
tell whether a night and a 24-hour day are the same thing.

The first letter «K» is typed as a Latin letter. The word looks
correct, but on-page search cannot find it, and screen
readers read it incorrectly.

A system code string is visible at the bottom of the page.

Visitors do not understand it, and it looks like a malfunction.

Every word is capitalized, as is common in English. This is
not done in Russian.

Word-for-word translation of “Various locations”. Sounds
bureaucratic, and visitors do not understand what it refers
to.

«3ACEJIEHUE YEPE3
MPUJTOXXEHUE»
(check-in via the app)

«BECIMJIATHbIE HOYUX 3A
BAJU1bl»
(free nights for points)

«6annbl pna 6ecnnaTHbIX
Houemn»
(points for free nights)

«Kaprta canta» with the
Cyrillic letter «K»

Developer

The code string is hidden
from visitors

Developer

«Monyunte cknpky 50%
Ha BTOpPOW HOMep»

(Get 50% off the second
room)

«PA3HbIE
HAMNPABJIEHUA»

(various destinations)
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